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Convening social strategists, evangelists and innovators to explore the future of social media strategy

Key points of discussion:
Imminent global social media trends
How social strategy 2017 looks set to evolve
Stepping in to new realms of social media development
Revealing pioneering global social media strategies
Platform Face Off: Snap Chat Vs Instagram Vs Facebook for 
future engagement
Advanced Twitter bootcamp – exceptional future Twitter 
strategies
The new toolkit and skills required for the new wave of social 
media management
Content 3.0 – what it truly requires to remain fresh and 
relevant
The future pathway for social listening and analytics
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REGISTER NOW: 
10th August ( Limited Seats Only)
DAY-3  : POST-CONFERENCE WORKSHOPS

Workshop -1 Next Wave of Social Opportunity

Workshop -2  The Future of Social Measurement &
ROI- Demonstrating Success in Social Media

AT THIS EVENT
SPONSOR

BE A



Social transformation in 2017!

Key discussion2 will be based on:

It’s official: 2017 has entered the building. And with the new year comes an array of new social 
possibilities, opportunities and innovations for organisations. Unlike other forms of media, social 
media is riding the evolution super-wave into the future. As people are becoming smarter and more 
aware, so has social media.  Drawing on innovative and evolutionary social initiatives has now 
become critical. We are delighted that in its 6th year, this future focused event comes to Perth!
With the increasing emergence of new social media platforms, it's time to reevaluate your 
organisation's social media presence to ensure it's reaching your customers where they're active and 
engaged today. Reevaluating your social media policy is also critical this year to ensure it's still 
relevant for the new platforms, trends and behaviours of 2017.
The social media landscape looks set to shift again this year and to ensure you stay on top of the 
trends and emerging tools, this two day congress has gatherred social thought leaders to explore the 
next wave of opportunity.
The programme has been designed to create an interactive environment between speakers and 
delegates to share insights and learnings over the past year. There will be ample opportunity to have 
specific challenges addressed amongst the practioners and strategists in the group.  We encourage 
delegates to arrive ready to explore the potential possibilities for their strategies and how best to 
move forward.

Top trends transforming social media in 2017
Driving decisions through more effective analytics
Social video wins again – rolling out the opportunities for the future
Keeping up with the evolution of story telling
The future of targeting and integration
Managing 'Real' – real time engagement
Why 'trust' is the next frontier
Social messaging in 2017 – what's to learn
The increasing impact of influencer marketing

Social content in 2017 – what's now required to become captivating

Futire Social Platform Face Off: Instagram Vs Snap Chat Vs Facebook

Advanced Twitter Bootcamp – exceptional strategies for future engagement

This conference presents the ideal environment to bring your social teams and explore the 
ongoing social possibilites for your organsation. 
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We offer a 'buy 2 – get 2 free'!

Join the social media community – Perth!

SPONSORSHIP & EXHIBITION OPPORTUNITIES
Social Media Perth 2017 Forum offers sponsors an excellent opportunity to 
demonstrate thought-leadership and leverage networking opportunities to 
build brand-value amongst senior social media and marketing professionals.
If you would like to know more about sponsorship, exhibition and business 
development opportunities please just get in touch with us - 
sponsorship@ibrc.com.au

Social Media Perth (#SMPerth) is for businesses and brands 
who embrace social media in their marketing strategy to 
come together to meet and exchange ideas. We are Perth’s 
go to source for the latest news in the digital space, and a 
community for those to learn and share.



08.30 Registration open

09.00 Conference welcome address

10.40 Refreshments and networking 15.40 Networking break

13.10 Lunch and networking

17.10 Conference close

17.20 Conference drinks reception

09.10 RE-ESTABLISHING YOUR SOCIAL GOALS FOR 2017

• How social excellence will be unveiled this year
• Transforming standard social protcols into pioneering strategies
• The new rules for social development – are you ready to step 
beyond the comfort zone?

14.10 FACEOFF: SNAPCHAT VS INSTAGRAM VS FACEBOOK: WHERE  
 ARE WE HEADING?

Snapchat and Instagram are both powerful communication tools 
with rapidly expanding followings. They’re also mortal enemies in 
the social media world engaged in constant new-feature warfare. 
How can you integrate both into your digital strategy to reach a 
young, active audience? This interactive session will compare and 
contrast their unique features, discuss why both are important, 
share time-saving hacks, and show how you can use these 
growing platforms to their full potential. 

Brie Stewart, Head of Social, Ogilvy 

15.00 ADVANCED TWITTER BOOTCAMP – GOING BEYOND THE  
 DIGITAL BULL HORN

This essential session for 2017,  provides advanced tips from the 
heart of Silicon Valley on how to fully leverage the power of 
Twitter for any discipline within government. It includes 
groundbreaking research findings that demonstrate the value of 
two-way engagement on Twitter, and gives specific 
recommendations on how to tweet in order to generate more 
opportunities for back-and-forth conversations with the public.  

16.00  LET'S BE FRANK: THE CASE FOR PLAIN LANGUAGE  
 COMMUNICATION

• Assessing literacy standards & attention spans
• Successfully social speaking to diverse audiences
• Effective messaging across target groups
• Organisation Communication guidelines for future social 
development

Cindy Burke, Director, Twitter 

Megan Simm, Social Media Manager, Bank West

Amanda Dennett, Communication and Digital Strategy, 
Australian Government

09.40 DETERMINING THE FUTURE TECHNOLOGY AND SOCIAL  
 TRENDS SHAPING THIS AND NEXT YEAR'S STRATEGIES

• What's developing in the social pipeline – and how to apply it
• Are you ready for the next wave of social evolution?
• Assessing the impact of emerging technologies

Leif Hanlen, Research Director, CSIRO

Anthony James, Social Innovator, TCS 

10.20 STEPPING INTO THE IMMINENT FUTURE REALMS OF SOCIAL  
 POSSIBILITY – ARE YOU READY AND DO YOU HAVE THE  
 ALIGNED MIND-SET?

11.10 INTERACTIVE Q&A DISCUSSION: STEPPING FORWARD INTO  
 THE EMERGING REALM OF SOCIAL EXCELLENCE  – WHAT'S  
 STOPPING YOU! THIS CRITICAL DISCUSSION FOR SOCIAL  
 PRACTITIONERS WILL EXPLORE YOUR NEXT STEPS IN SOCIAL  
 DEVELOPMENT.  WHAT DOES IT REQUIRE TO LEAD THE PACK  
 IN YOUR SECTOR?  HOW CAN SUPPORT BE GAINED?  

• Assessing social strategy – what's holding you back?
• Pushing the boundaries to create a cutting edge social 
framework – how to pursue this in a fast moving social 
environment

• How to be socially innovative in unlikey areas?
• Who are we aspiring to – and what can we learn from them?
• Are you resisting the true potential of social campaigns – why? 
.. and overcoming risk.

David Higgins, Head of Social, Foxtel

Megan Simm, Social Media Manager, Bank West
David Higgins, Head of Social, Foxtel
Lyndsey Douglas, Head of Social, Yellow Brick Road

12.30 AUTHENTICITY – KEEPING IT REAL IN THE ERA OF   
 AUTOMATION

• Assessing the role of tools in today’s marketplace
• Social automation – how its evolving and whether it’s positive
• Future steps in maintaining your brand personality
• The growing importance of authenticity and transparency

Meg Coffey, Managing Director, Coffey & Tea

CASE STUDY

16.40 IMPLEMENTING GROUND BREAKING INITITAIVES IN A FAST  
 MOVING SOCIAL ENVIRONMENT

• Staying at the forefront of social excellence – the skills and the 
mind set
• The next steps – from an operational perspective

CASE STUDY

Afternoon Session:
The platforms, users, and future engagement strategies

invest igat ing the future
of social  media Perth, 8th - 10th August 2017

8th Annual 

Day one: 8th August 2017

WE OFFER A 'BUY 2 – GET 2 FREE'!



8.30 Coffee and registration

9.00 Day Two:  Conference Welcome Address

10.50 Refreshments and networing

15.15 Refreshments and networking

12.40 Lunch and networking

09.10   STORYTELLING THAT DOESN'T SUCK! CRITICAL   
 CONSIDERATIONS.

10.10 EXPLORING YOUR SOCIAL MEDIA CAMPAIGNS 'UNDER THE  
 INFLUENCE' 

11.20 INVESTIGATING THE FUTURE OF LIVE VIDEO (AND HOW YOU  
 CAN PREPARE)

12.10 ROUNDTABLE DELEGATE DISCUSSION FACILITATED BY THE  
 CONFERENCE CHAIR, FOCUSING ON YOUR CURRENT  
 STRATEGIES AND THE NEXT STEP FOR YOUR SOCIAL  
 DEVELOPMENT. ADDRESSING THE OBSTACLES, LACK OF  
 CERTAINTY, THE INHERENT RISKS AND POSSIBLE GOALS.

We all know the power of storytelling. Stories spark emotion. 
Appeal to our human side. They connect and engage us. But 
somewhere between trying to find their ‘social voice’, and 
leveraging storytelling to humanize the brand, organizations have 
neglected the essence of their mission and vision, and at times 
failed to incorporate into their story. In this session, you will learn 
how to find your agency’s true ‘social voice’ for effective brand 
storytelling.

Getting your social media messaging heard in this competitive and 
media savvy environment requires a creative and sometimes 
daring approach. In this session, we’ll explore how your 
organisation can effectively leverage social media influencers in 
the future to amplify  messaging and successfully reach more 
customers in the process. 

• How the new year ahead will bring incredible things for the 
future of live video
• How live video is becoming ‘the ultimate form of engagement’
• Applying importance of integrating LV for engagement, 
rawness, immediacy and authenticity
• Why LV is the natural next step for social channels and why it 
looks set to overtake texting in the coming years
• How to nail it for your organisation

Delegates will be provided with the opportunity to discuss how 
they see social evolution within their organisations. Guidance will 
be offered to those looking for clarity and further advice.

Rod McGuiness, Social Media Lead, ABC

Douglas Karr, CEO, DK New Media, USA

Joel Comm, Live Video Marketing Expert, NY Times Best Selling 
Author

Rod McGuiness, Social Media Lead, ABC

Ben Stavert, Head of Social, Network Ten

13.40 DETERMING THE FUTURE OF SOCIAL LISTENING

• Case study: Network Ten and the new realm of social evolution
• How Network Ten listens and learns for future strategic social 
growth
• Managing social teams and community managers for 
exceptional social customer service engagement
• Creating bespoke, sticky and shareable content for future 
success

• The journey through social innovation and preparing for the 
next three years of social shifts
• How to remain socially agile, pioneering and relevant in a fast 
changing landscape
• What to pack in the social survival box for 2017/18!

CASE STUDY

Roghan McKerlie, Founder, Rogues Gallery

14.45 CASE STUDY: IS YOUR ORGANISATION READY FOR
 'CONTENT 3.0'?

•  What's driving excellence in social content development?
•  What does it now require to be 'fresh' in your social content 
creation
•  What does it take to stand out from the content crowd – 
global case studies

CASE STUDY

CASE STUDY

14.15  HIF AND THE SOCIAL EVOLUTION SUPER HIGHWAY

Lyndsey Douglas, Head of Social, Yellow Brick Road

Facilitators include:
David Higgins, Foxtel
Ben Stavert, Network Ten
Amanda Dennett, Australian Government

• Exloring the new requirements for community and customer 
engagement
• How customer's expectations are growing and how to keep up
• How to surprise your customers with exceptional future 
engagement – what's emerging

Delegates are provided with the opportunity to discuss the next 
steps for each organisation’s social strategy.  Facilitated 
discussion will be focused on overcoming current challenges, 
working with emerging platforms, best practice social risk 
management, demonstrating social ROI.

15.30 MANAGING REAL 'REAL' TIME ENGAGEMENT IN 2017

16.10 GROUP ROUNDTABLE DISCUSSION LEAD BY THE   
 CONFERENCE CHAIR.

INTERACTIVE SESSION: 
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Day two: 9th August 2017

16.30 Closing summation
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“Future Social Media'  

Post Conference Workshops

Ensuring delegates take home new and cutting edge solutions to their social media capabilities, these 
workshops have been designed to provide discussion around each participant's social media journey 
and the next steps.  These workshops provide delegates with the opportunity to assess their social 
strategies and review what's now needed to excel in 2017.
Working closely with workshop facilitators, both workshops will be fully interactive and based around 
the practical apects of social media appliaction and how this can evolve for each company 
represented.  As we move into 2017 social listening and engagement will require innovation.  Practical 
exploration of the way forward in fresh, new social initiatives will unfold...

The next wave of social opportunity
This workshop will provide practical guidance on:
• The assessment of current and emerging technologies
• Adopting technologies appropriate for the organisation
• Understanding where next for pioneering social strategy – anticipating the opportunities
• Maxmising strategic opportunity through excellence in social listening
• One to one guidance on the next steps for your brand
• Overcoming challenges in social monitoring and engagement and how to move through them

Rod McGuiness, Social Media Lead, The ABC

The future of social measurement and ROI –
Demonstrating success in social media
Discussion and analysis will be based upon the following points:
• How measuring social success is evolving
• Updates on new tools to deliver the results of social campaigns
• What does future social ROI mean for the organisation
• How pioneering content strategy and innovative measurement look set to change in 2017
• Case studies of excellence in social measurement and the impact on organsiational buy in
• Facilitated by Social ROI team advisors

O9.15 - 12.30 Workshop 1

13.30 - 16.-00 Workshop 2
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TE

REGISTER NOW
PHONE: (+61 2) 9896 0776 
FAX:  siht xaf dna etelpmoC  

r
(+61 2) 9896 0796

EMAIL:   register@ibrc.com.au
WEB:   www.ibrc.com.au

POST:
Mail the form with payment to:

PO Box 411, 
Wentworthville,NSW 2145

VENUE DETAILS

1st Delegate Name (Dr/Mr/Mrs/Ms)

Job Title:

Email:

2nd Delegate Name (Dr/Mr/Mrs/Ms)

Job Title:

Company Name:

Address:

Approving Manager (Dr/Mr/Mrs/Ms)

Job Title:

Booking Contact (Dr/Mr/Mrs/Ms)

rences - BSB-082050 A/C No-87 367 0855 with 

Expected date of transfer…………………..  EFT reference  No………………………

I do not wish to receive any more mail from IBR conferences

Credit Card Number

Expiry date  _ _ /_ _  Amex 4 digit code _ _ _ _       Amount $

Name of ca

PAY BY CHEQUE -  CHEQUE ENCLOSED FOR $

PAY BY EFT -

rd holder

PLEASE CHARGE CREDIT CARD

Bankcard Visa   Mastercard Diners  Amex

(3% Credit card fee will   apply for Diners & Amex) 

EASY WAYS TO PAY 

Telephone: Fax:

Telephone: Fax:

Telephone: Fax:

Email:

3rd Delegate Name (Dr/Mr/Mrs/Ms)

Job Title:

Telephone: Fax:

Email:

4th Delegate Name (Dr/Mr/Mrs/Ms)

Job Title:

Telephone: Fax:

Email:

Telephone: Fax:

Job Title:

Telephone: Fax:

GROUP DISCOUNT For 3 or more people, phone 02 9896 0776. 
FOR CONFERENCE PAPERS: info@ibrc.com.au
CANCELLATION POLICY visit our web site or call 02 9896 0776.
PRIVACY POLICY Visit our web site at www.ibrc.com.au.
INSURANCE: 
any kind. Delegates are advised when registering for the workshop and booking 

cover, etc for any reason. IBR Conferences do not take any responsibility for any 

DISCLAIMER: IBR Conferences reserves the right to change the speakers, venue, 
dates or alter or delete items from the program as circumstances dictate and takes 
no responsibility for any errors, omissions and changes.
ABN 72124362607

UNABLE TO ATTEND THE CONFERENCE

FOR CHARITY/ NON-PROFIT DISCOUNT RATES, LOCAL COUNCIL
& UNIVERSITY DISCOUNTS: E-mail us: info@ibrc.com.au

F  form.

(Cheques payable to IBR conferences )

SPONSORSHIP OPPORTUNITIES
e-mail:  sponsorship@ibrc.com.au

255 George Street,  Sydney

REGISTER EARLY & 
SAVE UP TO $500! EARLY BIRD SAVE SAVEDISCOUNTED RATE NORMAL RATE

Package (Price per delegate)
Pay before 
the 30th May 2017

Pay before 
30th Jun 2017

$2795 + GST = $3074.50  $3295 + GST = $3624.50$500 $200 $3095 + GST = $3404.50

30th Jun 2017

NOVOTEL PERTH LANGLEY, 221 Adelaide Terrace, Perth 6000, Australia
Tel: (+61)8/92211200

* Payment not made at the time of registration will be subject to a $99 service charge.
* Only one discount applies per delegate and all the discounts are calculated from the normal rate.
* For Group Discount Offer: Register and pay for 2 delegates & Get 2 FREE, you will pay the normal rate for tickets
* All 'Early Bird' discounts & Group discounts are subject to availability and require payment at time of registration and before the cut-off date in order to receive any discount.
* All discount offers cannot be combined with any other offer. * Please view our registration policy for full information about payment, cancellation, postponement, substitution and discounts.

3 Day Full Conference

1 Day Workshops only  $900 + GST = $ 990.00 $1300 + GST = $1430.00$400 $100 $1200 + Gst = $1320.00
( 2 days Conference & 2 Workshops)

2 Day Conference $1995+ GST = $2194.50 $2495 + GST = $2744.50$500 $300$2395 + GST = $2634.50


